No0.120 November 2001

FRI



36%

30%
61%

11



12

18
18
21
25
27

29



2001 4

2001
No .119



2000 10

40.6

67.8

49.7%

8 453

27.2
1 3
22.3
1990
2001
7.4%
37.0%
1994

53



2001 180

2001 100%

(2000.12)

1%

3%

2001.1

62.3 28.3%




2001

1990

20

2001

2000 11
70
50

22

93

14

2001
100

OA



96
97

93
2000
97
COP

96

4500

4000

3500

3000

2500

2000
1500
1000

500

91 92 93 94

2003

97 98 99 2000

50%









2001
931 919 98%

919

25% 233
1S014001
24% 216 49%
449

2000
18 18

18



10

66%

34% 35%
36% 35% 33%
16% 16% 16%

64%
26%

33%

59%
27%

(114)

57

(71)

(51)

(14)

(146)

(18)

(24)

(35)

(53)

(116)

54

(153)

63

(58)

20

(21)

11

(45)

24

(919)

470

0% 20% 40% 60%

10

80%

100%



30% 272 61%
57%
47% 42% 40%
13% 16%
20%
100
29%

50

57

(114)
(71)
(51)
(14)
(146)
(18)
(24)
(35)
(53)
(116)
(153)
(58)
(21)
( 45) 24

(919) ) ¥ _ 470 )
0% 20% 40% 60% 80% 100%

54
I 63
I 20
11

=
~
T T T T ) T T T sy sy

10



217

58 27% 159 73
2000 4 23

2001.4.23

http://gpn2._wnn.or . jp/law/

11




1999

12




10

PET

11

272

11

13



11

12

13

12

13

14

100




12

2000

50%

(]

30%

15

2000.3




14

14

15

50

PET

2001

PET

15

10

13

16

13



OA

FAX

VTR

17




14

16

18

16






16

17

18

I1ISO

TR14025

1SO14021

18

20

17

15014024

ISO



()

0A

FSC

PET

PET

EIC

19 17

19

21

919

11 99
272

36%



82 ]

55 J

T 37 T I

[ 6 J

— 95 )

13 )

‘ 14 |

28 )

46 _ )

98_ ]

101 J

35 J

13 J

| ‘ 24 )
60% 80% 100Y%

O
38%
29% 24% 24% 21%
2% 3%
90% 86%
18

22



99

100%

15% 20% 25% 30% 35% 40%

23



12%
19

18

33%

20

32 3%

21

2 Kapferer (1994)

21

24

100




22

23

919

20

101

1S014025

BP

2215014025

23

24

25

2001

281

39.0

ECO PROJECT

479

65

24

73

47.3



26

27.8 36.2
D D
B
21 5
B D
B C D
o ) o
O @) X
o x x
X X X
BP
3.181 | 5.060 | 2.521 2.987 | 4890 | 3.370
3.181 2.517 | 0.330 2.987 2.390 | 0.468
5.060 | 2.517 2.618 4.890 | 2.390 1.946
2521 | 0.330 | 2.618 3.37 | 0.468 | 1.946
5




B
C
D A
B C
C 25
25 D
45.3 34.2 51.2 42.0
31 A
12 c 2 5 D 17
B 318 C 268 D 304 1.6
3.7
B 399 C 351 D 378 1.6
2.8
B C
2.29 2.17 D B
B D 0.26 C D 0.07
B D 0.99 C D 0.13
C D D A
B C 21

27

B 12

26

1.0

11



28



Aaker, David A. (1996), Building Strong Brands, The Free Press.

Charter, Martin and Michael J. Polonsky (1999), Greener Marketing, Greenleaf
Published Limited.

Fuller, Donald (1999), Sustainable Marketing, SAGE Publications, Inc.

Heal, Geoffrey (2000), Nature and the Marketplace, Island Press.

Kamakura, Wagner A. and Gary J. Russell (1993), “Measuring brand value with
scanner data”, International Journal of Research in Marketing 10: 9-22.

Kapferer, Jean-Noél (1994), Strategic Brand Management, The Free Press.

Ottman, Jacquelyn A. (1997), Green Marketing, NTC Business Books.

2000
1999 —
— 12 1 17 26
1999
2000
BP 2001
BP 2001 2001

2000

2001
2000
2001
No.119
1998
1999

29



