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Baby Boomer 34%
Mid-Career 31%
Retiring 52%
0% 20% 40% 60% 80% 100%

In Person-l prefer to visit a local branch/representative
M Online-l prefer to get info over the Web
B Other (please specify)
7 Telephone-l prefer to call for assistance on toll-free lines

Mid-Career = Under Age 40 Baby Boomer = Age 40 to 59 Retiring = Age 60+

Source: Celent Financial Services Awareness Survey

Source:Datamonitor
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Myself

Family & Friends

Financial Planner|

Employer Resource|

Bank Staff|

Insurance Agent

Securities Broker

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Major or Modest Impact = Neutral M Little or No Impact

Source: Celent Financial Services Awareness Survey
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Front Office - Advisor/Client Middle/Back Office — Advisor/Home Office
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Wealth Management Platform
Source: Celent
Source:Datamonitor
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Financial Planning Tools
Portfolio Construction / Asset Allocation
Data Consolidation

Wealth Management Platforms

Source: Celent
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